


Who We Are

We are South Carolina’s largest locally owned and operated outdoor advertising company. With 33 
digital displays, over 800 bulletins, and a spirited staff of 20, our passion is helping businesses 
grow by utilizing our vast inventory and over 250 years of combined media marketing experience.

We believe in making a difference in our community by treating nonprofits, local businesses and 
national chains with the same respect and integrity. Whether you want to expand your client base 
or profit margins, need volunteers, new hires, or simply have fundraising goals, we have proven 
success across all marketing campaigns. 

To put it simply…Out-of-home works!



Our Mission & Vision

Every Out-of-home display is a blank canvas.

WHAT’S YOUR MESSAGE?  

Our mission is to use our medium to change the landscape of the market. Utilizing impactful messaging & 
imagery in strategic locations, we want to make your brand larger than life to effectively reach the masses. Whether 
it’s to elicit an emotion, build your brand or make a purchase, we will entice your customers to take action.

Our vision is a future where our expanded billboard network & emerging Out-of-Home solutions provide 
unmatched delivery & visibility for our customers.  With innovation, strategy & creativity at our core, we aim to lead 
the evolution of impactful, tech-forward outdoor advertising while continuing to support the community we serve 
proudly.  



Over 800 Bulletins in the Florence/Myrtle Beach DMA

Coastal Outdoor 
has complete 
coverage along 
all the major 
arteries into & 
out of Myrtle 
Beach as well as 
the most 
dynamic displays 
along the coast.



33 Digital Displays along the Grand Strand!

We have the LARGEST digital network in 
Myrtle Beach, strategically located to target 
your specific audience.  At over 4.8M 
impressions each week, if you want to target 
the highest income per capita, Coastal 
Outdoor is your only option. 



Full Motion 
Video Display

Target over 13 million consumers 

at South Carolina's most visited 
entertainment destination, Broadway 
at the Beach. This complex includes 
over 160 attractions & restaurants 

such as Ripley's Aquarium, 
WonderWorks, Hollywood Wax 

Museum, Hard Rock Cafe & Jimmy 
Buffett’s Margaritaville just to name a 

few…

chrome-
extension://efaidnbmnnnibpcajpcglclefindmkaj/https://www.burroughsandchapinleasin
g.com/wp-content/uploads/2016/05/BATB-brochure.pdf



Locally Owned.  Nationally Recognized.

            

19.6
million 



Why Myrtle 
Beach?



South Carolina Moving Trends

https://www.pods.com/blog/moving-trends; https://worldpopulationreview.com/us-
counties/south-carolina/horry-county; https://worldpopulationreview.com/us-
counties/south-carolina/horry-
county#:~:text=Horry%20County's%202026%20population%20is,has%20grown%2
064.05%25%20since%202010.

19.6
million 

Horry County is the 2nd fastest growing county in South 
Carolina with a growth rate of 3.51% over the past 
year. 

The population has grown 64.05% since 2010.

Horry County's estimated 2025 population is just 
over 443,000 and is predicted to grow to nearly 
586,000 by 2040. 

https://www.pods.com/blog/moving-trends
https://www.pods.com/blog/moving-trends
https://www.pods.com/blog/moving-trends
https://worldpopulationreview.com/us-counties/south-carolina/horry-county
https://worldpopulationreview.com/us-counties/south-carolina/horry-county
https://worldpopulationreview.com/us-counties/south-carolina/horry-county
https://worldpopulationreview.com/us-counties/south-carolina/horry-county
https://worldpopulationreview.com/us-counties/south-carolina/horry-county
https://worldpopulationreview.com/us-counties/south-carolina/horry-county
https://worldpopulationreview.com/us-counties/south-carolina/horry-county


Myrtle Beach 2026: Growth & Opportunity for Advertisers 

https://www.plantationrealtygroup.com/blog/myrtle-beach-2026-exciting-developments-
shaping-grand-strands-future/

19.6
million 

Myrtle Beach is heading into 2026 with strong momentum driven by new attractions, hotel development, 
infrastructure investment, & a growing real estate market.  These changes are expected to increase tourism, 
strengthen the local economy, & create more foot & vehicle traffic across the Grand Strand. 

New Attractions & Entertainment:
 - New interactive attractions, museums, gaming concepts, nightlife venues & breweries are coming to 

the area
 - These experiences are designed to attract families, tourists, and year-round visitors 
 - The growing entertainment scene makes Myrtle Beach an even stronger destination for leisure & 

travel



Myrtle Beach 2026: Growth & Opportunity for Advertisers 

https://www.plantationrealtygroup.com/blog/myrtle-beach-2026-exciting-developments-
shaping-grand-strands-future/

19.6
million 

Hotel & Lodging Expansion:
- New hotels & upgraded oceanfront resorts are being developed   
throughout the Grand Strand
- Increased lodging capacity will bring more visitors to the area 
throughout the year
- Hotel development also brings job growth & more consumer spending 
in surrounding areas



Myrtle Beach 2026: Growth & Opportunity for Advertisers 

https://www.plantationrealtygroup.com/blog/myrtle-beach-2026-exciting-developments-
shaping-grand-strands-future/

19.6
million 

Beach Protection & Infrastructure:
- Major beach renourishment projects are planned to protect the      
coastline & maintain Myrtle Beach’s appeal
- Infrastructure investments help preserve tourism corridors and business 
districts
- A strong shoreline protects the long-term value of tourism & development 

Housing Market Outlook: 
- The Myrtle Beach housing market remains competitive with strong demand 
for new construction
- Out of state buys continue to drive growth in residential & investment 
properties
- Ongoing development brings more full time residents & repeat visitors to 
the area



What this means for Billboard Advertising

https://www.plantationrealtygroup.com/blog/myrtle-beach-2026-exciting-developments-
shaping-grand-strands-future/

19.6
million 

➢ More visitors & residents mean more eyes on your brand
➢ New developments & hotels increase traffic along major roadways
➢ As Myrtle Beach grows, billboard advertising positions your brand in front of expanding 

audiences creating higher exposure



We are in the top 100 DMAs in 2025!

According to Nielsen DMA Rankings, Myrtle Beach/Florence is a top city to help reach 
maximum Return on Investment (ROI) & Exposure!

LinkedIn ranks Myrtle Beach #7 out of 25 fastest growing U.S. metros for jobs & new 
talent. Top industries hiring: Healthcare, Professional Services, & Manufacturing

Wilmington ranked #12 of 25.  Top industries hiring also include Professional Services, 
Healthcare & Manufacturing. 

https://en.wikipedia.org/wiki/List_of_television_stations_in_North_America_by_media_market; 
https://www.linkedin.com/pulse/linkedin-cities-rise-2025-25-fastest-growing-us-metros-jobs-jqiqc

https://en.wikipedia.org/wiki/List_of_television_stations_in_North_America_by_media_market


What Our Area has to Offer!

18.2 million annual visitors 80 golf courses with 3.2M rounds of golf     
played annually, 35 mini golf courses

425 hotels and 157,000 weekly 
accommodations for rent during 

peak season

Over 200 outlet stores

2,000 full service restaurants Over 7,000 campground 
accommodations

10 live entertainment theaters

https://www.visitmyrtlebeach.com/media/media-resources/fact-
sheet#:~:text=Home%20to%20world%2Dclass%20golf,over%2019%20million%20visitors%20annually



The Myrtle Beach International Airport is the fastest growing airport in 
South Carolina. It is also the busiest single-runway airport in the country 
behind San Diego International Airport.  Over 3.5 million people traveled 
to & from MYR in 2025 & MYR anchors the Grand Strand’s $14B+ tourism 

economy enabling year round travel that sustains hotels, restaurants, 
attractions & retail. 

https://www.flymyrtlebeach.com/media/; chrome-
extension://efaidnbmnnnibpcajpcglclefindmkaj/https://cms6.revize.com/revize/myrtlebeachsc/MYR%20MB%20City
%20Council%2012.9.25.pdf?t=202512081730410

Did you know…

https://www.flymyrtlebeach.com/media/


Why OOH?
When outdoor is added to your media 
plan…



Low CPM, High ROI

https://www.google.com/search?rlz=1C1CHBD_enUS792US792&q=What+is+the+ROI+of+out+of+home+advertising%3F&s
a=X&ved=2ahUKEwiaj73Iz679AhXNRjABHeAFDJEQzmd6BAgdEAU

OOH advertising has the reputation of being 
expensive, but it actually offers the lowest cost per 
thousand impressions (CPM) of all traditional media. 
With an average CPM of around $5, it's a steal 
compared to other options available.

The Return on Investment (ROI) in OOH ads also 
proves its value. Within the last four years, every 
dollar spent on OOH advertising generates 
$5.97 in product sales—a higher ROI than radio, 
print and digital.



U.S. Major Media CPM Comparison Confirms Superior Value of OOH

https://solomonpartners.com/2025
/06/09/media-monthly/



Consumer Behavior 

https://marketingltb.com/blog/statistics/out-of-home-ooh-advertising-statistics/

- 65% of consumers search online after seeing an OOH ad
- 40% visit a website or search a brand within MINUTES of seeing OOH
- 58% of consumers say OOH makes brands feel more trustworthy
- Consumers exposed to OOH are 48% more likely to visit a physical store



OOH Ad Notice at Record Levels Amplifying All Media Plans 

chrome-extension://efaidnbmnnnibpcajpcglclefindmkaj/https://oaaa.org/wp-content/uploads/2023/01/2022-Annual-Report-Final-1.pdf?utm_medium=email&_hsmi=242385627&_hsenc=p2ANqtz-_n_JhZ6SAjh0k-
AgP57rhMBVtvJyRQ6vFfKwyQGvRLVU34h2GQCXEwwuWs_HQwnPT7PTnI7lKWg0dS5KsZivJeTXkVo4cAXXYPBgxskcWUacHkrng&utm_content=242385627&utm_source=hs_email ; Solomon partners Study and recall 
comparison analysis

OOH produces the HIGHEST levels of consumer 
recall vs other media channels.

86% Consumer recall for bulletin billboards

85% of consumers find OOH ads useful & catch 
consumers’ attention during daily travel.

84%  Consumer recall for digital billboards.



Digital Online Ads are Losing their Effectiveness

https://www.wd-strategies.com/articles/click-fraud-in-2024-a-growing-threat-to-digital-advertising ; 
https://www.trafficguard.ai/ivt#:~:text=Up%20to%2020%25%20of%20clicks,on%20industry%20and%20geographic%20location

• Multiple reports indicate that Google Ads and social media advertising 
are becoming less effective.

• Businesses experience lower conversions despite rising costs, with 
many marketers voicing frustration over diminishing returns.

• Click fraud remains a significant issue, with bots artificially inflating 
metrics and wasting advertisers’ budgets.  Click fraud rates in search 
campaigns can run between 14%-22%, depending on industry and 
geographic location.  This means businesses pay for traffic that isn’t 
real – no real people, no real results. 

https://www.wd-strategies.com/articles/click-fraud-in-2024-a-growing-threat-to-digital-advertising
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OOH is the only traditional media that continues to grow.        
The top 10 OOH advertisers in 2024 include:

*2025 to come April 2026*

https://oaaa.org/resources/sales-tip-megabrands-2024-top-ooh-
advertiser-insights/



Digital Displays

Our digital network was built for 
maximum engagement, strategically 
located where dwell time delivers a 
captive audience, influencing the 
consumer where purchases are 

made.





Dynamic Content on Digital Displays

Conditional Triggers
Using data sources such as RSS feeds, 

we can determine which creative to 
feature traffic, weather & time of day.

Live Updates
Through RSS feeds, we can update sports 

scores, breaking news & more.





Coastal Outdoor Doesn’t Just Sell Advertising Space

            

We are strategic partners to business owners & to our community. Working day to day, week to week and month to 
month, we strive to make businesses & organizations grow, emanate messaging that is impactful, and communicate 
what you have to say through Out-of-Home Advertising. Your story is ours, and we are here to extend your outdoor 
voice! 

We have donated hundreds of thousands of dollars of advertising space to organizations & charities in need within 
Horry & Georgetown Counties & nationally. We are honored to share how our contribution has helped to fundraise, 
recognize & bring awareness for so many good causes.

      Horry County Literacy Council
      
      All4Paws Animal Rescue

      Help4Kids
      
      SOS Care

      Meals On Wheels of Horry & 
Georgetown County

Boys & Girls Club of MB  

  Alzheimer’s Association

  Urgent Blood Drives 

  Relief Funds

  Beach Ball Classics 

Grand Strand Miracle League

     Humane Society of NMB

     Myrtle Beach Police Foundation

     Autism Awareness

     See full list @ 
coastaloutdooradvertising.com/giving-back/



Client Testimonials

Randy Dorenbos
MD Roofing & Windows 
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Client Testimonials

Randy Dorenbos
MD Roofing & Windows 



We pride ourselves on keeping up with new 
marketing ideas, industry trends, and 

competitive intelligence.  We help businesses 
generate customer growth and we welcome the 

opportunity to partner with you!
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