


Who We Are

We are South Carolina’s largest locally owned and operated outdoor advertising company. With 31 
digital displays, over 800 bulletins, and a spirited staff of 21, our passion is helping businesses 
grow by utilizing our vast inventory and over 250 years of combined media marketing experience.

We believe in making a difference in our community by treating nonprofits, local businesses and 
national chains with the same respect and integrity. Whether you want to expand your client base 
or profit margins, need volunteers, new hires, or have fundraising goals, we have proven success 
across all marketing campaigns. 

To put it simply…Out-of-Home works!



Our Mission & Vision

Every Out-of-home display is a blank canvas.

WHAT’S YOUR MESSAGE?  

Our mission is to use our medium to change the landscape of the market. Utilizing impactful messaging & imagery 
in strategic locations, we want to make your brand larger than life to effectively reach the masses. Whether it’s to 
elicit an emotion, build your brand or make a purchase, we will entice your customers to take action.

Our vision is to not only expand our Out-of-Home offerings through unique and innovative technology, but to 
integrate social media and other forms of digital advertising as well. We want to become your complete digital media 
marketing partner so you can harness the full potential of a cutting edge campaign.   



Over 800 Bulletins in the Florence/Myrtle Beach DMA





Full Motion 
Video Display

Target over 12 million consumers 

at South Carolina's most visited 
entertainment destination, Broadway 
at the Beach. This complex includes 
over 160 attractions & restaurants 

such as Ripley's Aquarium, 
WonderWorks, Hollywood Wax 

Museum, Hard Rock Cafe & Jimmy 
Buffett’s Margaritaville just to name a 

few…

https://www.google.com/search?q=how+many+people+go+to+broadway+at+the+beach+myrlte+b
each+sc+each+year%3F&rlz=1C1CHBD_enUS792US792&oq=how+many+people+go+to+broadway+
at+the+beach+myrlte+beach+sc+each+year%3F&gs_lcrp=EgZjaHJvbWUyBggAEEUYOdIBCTE0NDgxa
jBqN6gCALACAA&sourceid=chrome&ie=UTF-8



Locally Owned.  Nationally Recognized.

19.6
million 



Why Myrtle 
Beach?



U.S. News & World Report Ranks Myrtle 
Beach the #1 Fastest Growing place to live 

in 2023-2024

https://www.wfxb.com/2024/05/02/myrtle-beach-named-top-trending-destination-for-memorial-
day-weekend/ ; https://wpde.com/news/instagram/myrtle-beach-top-five-travel-destinations-
summer-2024-vacation-tourism-google-flights-chamber-of-commerce-turks-and-caicos-jamaica-
cancun-aruba ; https://wpde.com/news/local/myrtle-beach-ranked-fastest-growing-places-in-the-
us-in-2023-2024 

19.6
million 

BOOKING.COM named Myrtle Beach the #1 top trending 
U.S. travel destination for Memorial Day weekend 2024

GOOGLE FLIGHTS ranked Myrtle Beach #2 Top Family 
Travel Destinations for Summer 2024, behind Turks and 
Caicos! 

https://www.wfxb.com/2024/05/02/myrtle-beach-named-top-trending-destination-for-memorial-day-weekend/
https://www.wfxb.com/2024/05/02/myrtle-beach-named-top-trending-destination-for-memorial-day-weekend/
https://wpde.com/news/instagram/myrtle-beach-top-five-travel-destinations-summer-2024-vacation-tourism-google-flights-chamber-of-commerce-turks-and-caicos-jamaica-cancun-aruba
https://wpde.com/news/instagram/myrtle-beach-top-five-travel-destinations-summer-2024-vacation-tourism-google-flights-chamber-of-commerce-turks-and-caicos-jamaica-cancun-aruba
https://wpde.com/news/instagram/myrtle-beach-top-five-travel-destinations-summer-2024-vacation-tourism-google-flights-chamber-of-commerce-turks-and-caicos-jamaica-cancun-aruba
https://wpde.com/news/local/myrtle-beach-ranked-fastest-growing-places-in-the-us-in-2023-2024
https://wpde.com/news/local/myrtle-beach-ranked-fastest-growing-places-in-the-us-in-2023-2024


Myrtle Beach is a top 100 DMA for 2023!

According to Nielsen DMA Rankings, Myrtle Beach is a top city to help 
reach maximum Return on Investment (ROI) & Exposure!

https://mymediajobs.com/market-rankings

Myrtle Beach ranked #68 out of #181 in our Nation’s Total 
Out-of-Home Ad Spend by DMA (Designated Market Area).

Myrtle Beach is 1 of the 4 markets in the Top 100 DMAs that 
is also in the Top 30 of Total Local Ad Spend share. 



You Can Engage 16 Million Annual Visitors!

16 million annual visitors 90 championship golf courses, 35 mini golf 
courses

211,066 accommodation units

Over 200 outlet stores

2,000 full service restaurants Over 20,000 campground 
accommodations

10 live entertainment theaters

https://www.visitmyrtlebeach.com/media/media-resources/fact-sheet#:~:text=Home%20to%20world%2Dclass%20golf,over%2019%20million%20visitors%20annually.. https://www.airdna.co/vacation-rental-data/app/us/south-carolina/myrtle-beach/overview 
https://www.google.com/search?q=How+many+VRBO+listings+in+Myrtle+Beach+SC&rlz=1C1CHBD_enUS792US792&oq=How+many+VRBO+listings+in+Myrtle+Beach+SC&gs_lcrp=EgZjaHJvbWUyBggAEEUYOTIHCAEQIRigATIHCAIQIRigATIHCAMQIRigATIHCAQQIRigAdIBCTEyOTMwajBqN6gCALACAA&sourceid=chrome&ie=UTF-8
 

https://www.visitmyrtlebeach.com/media/media-resources/fact-sheet#:~:text=Home%20to%20world%2Dclass%20golf,over%2019%20million%20visitors%20annually
https://www.airdna.co/vacation-rental-data/app/us/south-carolina/myrtle-beach/overview


https://www.myrtlebeachonline.com/news/local/article280513669.html

MYR sets record for 
passengers, clear skies 
ahead for 2024!

The number of passengers 
flying through Myrtle 
Beach International 

Airport soared up to nearly 
3.5 million people in 2023. 

MYR ranked #4 on the 10 
Best Small Airports by 

2023 USA Today 10 Best 
Readers’ Choice Travel 

Awards 

MYR is among the fastest 
growing airports in South 

Carolina!



Save Money by Minimizing Wasted Exposures! 

You can now target more qualified customers due to measured and rated Out-of- Home advertising.  We 
analyze audience location and how customers engage with Out-of-Home as they live, move, work, & play. We 

can break down targets by income, gender, ethnicity, spending habits & more. 

https://mymediajobs.com/market-rankings

Impressions measured in the Florence-Myrtle Beach DMA 

generates 435,000,000 Million impressions every week! 

Our Digital Network measures 4.8M weekly impressions! 



Why OOH?
When outdoor is added to your media 
plan…



Low CPM, High ROI

https://www.google.com/search?rlz=1C1CHBD_enUS792US792&q=What+is+the+ROI+of+out+of+home+advertising%3F&s
a=X&ved=2ahUKEwiaj73Iz679AhXNRjABHeAFDJEQzmd6BAgdEAU

OOH advertising has the reputation of being 
expensive, but it actually offers the lowest cost per 
thousand impressions (CPM) of all traditional media. 
With an average CPM of around $5, it's a steal 
compared to other options available.

The Return on Investment (ROI) in OOH ads also 
proves its value. Within the last four years, every 
dollar spent on OOH advertising generates 
$5.97 in product sales—a higher ROI than radio, 
print and digital.



U.S. Major Media CPM Comparison Confirms Superior 
Value of OOH

https://drive.google.com/file/d/1W
B6EvrXDzJUFA0IkQhrQUVQIenowN
s1V/view



Digital OOH Drives Mobile Device 
Engagement

Source: OAAA, The Harris Poll. Methodology: Conducted online within the US by The Harris Poll from April 2 – 9, 2024 among 1,023 US adults 18 - 64, weigh ted to 
reflect the US population across age, gender, race/ethnicity, region, income, household size, and employment. “The Effectiveness of Digital OOH Advertising” study 
was sponsored by The Foundation for Out of Home Advertising Research and Education (FOARE), a 501 (c) (3) not for profit, charitable organization. 

*Adults polled 18-64 years of age



Digital OOH Advertising is Highly Effective

Source: OAAA, The Harris Poll. Methodology: Conducted online within the US by The Harris Poll from April 2 – 9, 2024 among 1,023 US adults 18 - 64, weigh ted to 
reflect the US population across age, gender, race/ethnicity, region, income, household size, and employment. “The Effectiveness of Digital OOH Advertising” study 
was sponsored by The Foundation for Out of Home Advertising Research and Education (FOARE), a 501 (c) (3) not for profit, charitable organization. 



Digital OOH Advertising is Highly Effective

Source: OAAA, The Harris Poll. Methodology: Conducted online within the US by The Harris Poll from April 2 – 9, 2024 among 1,023 US adults 18 - 64, weigh ted to 
reflect the US population across age, gender, race/ethnicity, region, income, household size, and employment. “The Effectiveness of Digital OOH Advertising” study 
was sponsored by The Foundation for Out of Home Advertising Research and Education (FOARE), a 501 (c) (3) not for profit, charitable organization. 



Social Media + OOH = Dynamic Duo

https://www.linkedin.com/pulse/dynamic-duo-out-of-home-advertising-social-
media-
wilkinsmedia#:~:text=In%20fact%2C%20a%20Nielsen%20study,with%20soci
al%20media%20in%20mind . 

92% of Millennials & 77% of Gen Z say they were highly likely to make a purchase after seeing an OOH ad for a product.

One of the most powerful ways OOH and social media intersect is through user generated content.  Consumers love sharing visually 
appealing ads they encounter in the real world on social media platforms. In fact, a Nielsen study discovered that 1 in 4 Americans 
posted an OOH ad on Instagram and OOH drives nearly 4 times more social activations per ad dollar spent than any other media.

https://www.linkedin.com/pulse/dynamic-duo-out-of-home-advertising-social-media-wilkinsmedia#:~:text=In%20fact%2C%20a%20Nielsen%20study,with%20social%20media%20in%20mind
https://www.linkedin.com/pulse/dynamic-duo-out-of-home-advertising-social-media-wilkinsmedia#:~:text=In%20fact%2C%20a%20Nielsen%20study,with%20social%20media%20in%20mind
https://www.linkedin.com/pulse/dynamic-duo-out-of-home-advertising-social-media-wilkinsmedia#:~:text=In%20fact%2C%20a%20Nielsen%20study,with%20social%20media%20in%20mind
https://www.linkedin.com/pulse/dynamic-duo-out-of-home-advertising-social-media-wilkinsmedia#:~:text=In%20fact%2C%20a%20Nielsen%20study,with%20social%20media%20in%20mind


OOH Ad Notice at Record Levels Amplifying All Media 
Plans 

chrome-extension://efaidnbmnnnibpcajpcglclefindmkaj/https://oaaa.org/wp-content/uploads/2023/01/2022-Annual-Report-Final-1.pdf?utm_medium=email&_hsmi=242385627&_hsenc=p2ANqtz-_n_JhZ6SAjh0k-
AgP57rhMBVtvJyRQ6vFfKwyQGvRLVU34h2GQCXEwwuWs_HQwnPT7PTnI7lKWg0dS5KsZivJeTXkVo4cAXXYPBgxskcWUacHkrng&utm_content=242385627&utm_source=hs_email ; Solomon partners Study and recall 
comparison analysis

OOH produces the HIGHEST levels of consumer 
recall vs other media channels.

86% Consumer recall for bulletin billboards

85% of consumers find OOH ads useful & catch 
consumers’ attention during daily travel.

84%  Consumer recall for digital billboards.



OOH is the only traditional media that continues to grow.        
The top 10 OOH advertisers in 2023 include:



*Source: https://www.grandviewresearch.com/industry-analysis/digital-out-of-home-advertising-market-report ; 
https://www.google.com/search?q=digital+out+of+home+projected+growth&rlz=1C1CHBD_enUS792US792&oq=digital+out+of+home+projected+growt
h&gs_lcrp=EgZjaHJvbWUyBggAEEUYOTIHCAEQIRigATIHCAIQIRigATIHCAMQIRigATIHCAQQIRigAdIBCDk1NjBqMGo0qAIAsAIA&sourceid=chrome&ie=UTF-
8

 

Flexibility - Take advantage of the flexibility that digital OOH media offers. Change messages weekly, daily, or even hourly. Design with a 
creative strategy that tells a story or communicates numerous details using multiple design layouts.

Multiple Executions - Campaigns that use multiple executions, and a variety of display formats deliver impact and continuity that can 
extend the awareness of a campaign over time.

Digital Scheduling - There are no production or installation charges when utilizing digital OOH. Content uploads to digital OOH signs take 
minutes, so changes or updates to designs can be made quickly.

Popularity & Growth - The global digital OOH advertising market is anticipated to grow at a compound annual growth rate (CAGR) of 
7.77% leading to a projected market volume of USD $25.12 billion by 2029.

Target Audience - By positioning an OOH message in relation to specified geographic / demographic targets, the message will more 
accurately impact the intended audience.

Competition - Competitive influences can affect the longevity of an OOH campaign. Competitors who advertise similar product benefits or 
use similar design elements in a campaign will confuse a viewer. Stand out from your competition!

Benefits of Digital Displays

https://www.grandviewresearch.com/industry-analysis/digital-out-of-home-advertising-market-report


Digital Displays

Our digital network was built for 
maximum engagement, strategically 
located where dwell time delivers a 
captive audience, influencing the 
consumer where purchases are 

made.



Dynamic Content on Digital Displays

Conditional Triggers
Using data sources such as RSS feeds, 

we can determine which creative to 
feature traffic, weather & time of day.

QR Codes
We can incorporate QR codes into your 
design, just remember, for them to be 

successful, they may take up to 1/3-1/2 of 
creative space depending upon the 

billboard’s location.

Live Updates
Through RSS feeds, we can update sports 

scores, breaking news & more.



Benefits of Bulletins

NOT JUST A GREAT
BIG SLIP AND SLIDE!

o 24 hour street presence
o Big, bold existence in the market
o Ability to add extensions & embellishments 
o Total market Coverage available
o Great for branding & call to action 

campaigns 
o Target Audience – where they live, work & 

play
o Exclusivity of message, large size & 

dynamic colors



Coastal Outdoor Doesn’t Just Sell Advertising Space

            

We are strategic partners to business owners & to our community. We strive to make businesses & organizations 
grow, emanate messaging that is impactful, and communicate what you have to say through Out-of-Home 
Advertising. Your story is ours, and we are here to extend your outdoor voice! 

We have donated hundreds of thousands of dollars of advertising space to organizations & charities in need within 
Horry & Georgetown Counties & nationally. We are honored to share how our contribution has helped to fundraise, 
recognize & bring awareness for so many good causes. 

      Horry County Literacy Council
      
      All4Paws Animal Rescue

      Help4Kids
      
      SOS Care

      Meals On Wheels of Horry & 
      Georgetown County

Boys & Girls Club of MB  

  Alzheimer’s Association

  Urgent Blood Drives 

  Relief Funds

  Beach Ball Classic 

Grand Strand Miracle League

     Humane Society of North Myrtle Beach

     Local Churches

     Autism Awareness

     See full list @ 
www.coastaloutdooradvertising.com/giving-
back/



Client Testimonials

Randy Dorenbos
MD Roofing & Windows 
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Client Testimonials

Randy Dorenbos
MD Roofing & Windows 



We pride ourselves on keeping up with new 
marketing ideas, industry trends, and 

competitive intelligence.  We help businesses 
generate customer growth and we welcome the 

opportunity to partner with you!
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