


We are South Carolina’s largest locally owned and operated outdoor advertising 
company. With 31 digital displays, over 800 bulletins, and a spirited staff of 19, 
our passion is helping businesses grow by utilizing our vast inventory and over 
250 years of combined media marketing experience.

We believe in making a difference in our community by treating nonprofits, local 
businesses and national chains with the same respect and integrity. Whether you 
want to expand your client base or profit margins, need volunteers, new hires, or 
simply have fundraising goals, we have proven success across all marketing 
campaigns. 

To put it simply: Out-of-home works!

Who Are We?



Our Mission & Vision

Our mission is to use our medium to change the landscape of the market. Utilizing impactful 
messaging & imagery in strategic locations, we want to make your brand larger than life to effectively 

reach the masses. Whether it’s to elicit an emotion, build your brand or make a purchase, we will 
entice your customers to take action.

Our vision is to not only expand our Out-of-home offerings through unique and innovative technology, 
but to integrate social media and other forms of digital advertising as well. We want to become your 

complete digital media marketing partner so you can harness the full potential of a cutting edge 
campaign.   

Every Out-of-home display is a blank canvas.

WHAT’S YOUR MESSAGE?  



Over 800 Bulletins in the Florence/Myrtle Beach DMA

Coastal Outdoor 
has complete 
coverage along 
all of the major 
arteries into & 
out of Myrtle 
Beach as well as 
the most 
dynamic displays 
along the coast.



31 Digital Displays along the Grand Strand

We have the 
LARGEST digital 
network in Myrtle 
Beach, strategically 
located to target 
your specific 
audience.  At over 
4.8M impressions 
each week, if you 
want to target the 
highest income per 
capita, Coastal 
Outdoor is your only 
option. 



Experiential 
Video Display

Target over 14 million consumers 

at South Carolina's most visited 
entertainment destination, Broadway 
at the Beach. This complex includes 
over 160 attractions & restaurants 

such as Ripley's Aquarium, 
WonderWorks, Hollywood Wax 

Museum, Hard Rock Cafe & Jimmy 
Buffett’s Margaritaville just to name a 

few…

http://worldpopulationreview.com/us-cities/myrtle-beach-population/

http://worldpopulationreview.com/us-cities/myrtle-beach-population/


Locally Owned.  Nationally Recognized.

19.6
million 



Why Myrtle 
Beach?



U.S. News & World Report Ranks Myrtle 
Beach the #1 Fastest Growing place to live 

in 2023-2024

https://www.northmyrtlebeachvacations.com/myrtle-beach-america-fastest-growing-
city/#:~:text=In%20a%20resounding%20affirmation%20of,for%20the%20third%20consecutive%20year. 
https://www.wbtw.com/growthtracker/myrtle-beach-named-fastest-growing-us-city-for-3rd-straight-year/

19.6
million 

“In a resounding affirmation of its allure & momentum, Myrtle 
Beach, S.C. has once again clinched the title of America’s 
fastest growing city for the 3rd consecutive year. 
Highlighting the robust hospitality and tourism industry that thrives 
in Myrtle Beach, the U.S. News report also underscored the city’s 
appealingly low cost of living, presenting an enticing proposition 
for individuals and families seeking a harmonious work-life balance. 
However, it’s not just leisure and affordability that defines this 
remarkable coastal gem; the magazine also spotlighted the 
region’s pro-business environment, fostered by advantageous tax 
structures and incentives tailored to promote the growth of 
enterprises, both large and small.” – Thomas Beach Vacations, North Myrtle Beach

https://www.northmyrtlebeachvacations.com/myrtle-beach-america-fastest-growing-city/#:~:text=In%20a%20resounding%20affirmation%20of,for%20the%20third%20consecutive%20year


What’s it like to live in Myrtle Beach, SC?

https://www.facebook.com/myrtlebeachcitygovernment/posts/453198736839892

19.6
million 

It may be known to outsiders as a vacation hot spot for beachgoers and golfers but Myrtle Beach is also an 
attractive place to live for a number of reasons. Young professionals, growing families & empty nesters 
who are drawn to the area's mild weather & beaches set down roots & enjoy the area's relatively low cost 
of living. Myrtle Beach offers a high number of job opportunities for those in the tourism & hospitality 
industries. But even if their professions don't revolve around the region's visitors or transplants, Myrtle 
Beach residents benefit from living in a tourist haven. Those who live here have access to quality 
restaurants, a variety of leisure activities & a jam-packed events calendar. Residents also profit from the 
area's pro-business atmosphere, low income taxes & numerous incentives for growing companies. 
These perks make Myrtle Beach a great place to start a small business.



Myrtle Beach is a top 100 DMA for 2022!

According to Nielsen DMA Rankings, Myrtle Beach is a top city to help reach maximum Return on Investment 
(ROI) & Exposure!

https://methodshop.com/nielsen-dma-rankings-full-list/



You Can Engage 19.6 Million Annual Visitors!

19.6 million annual visitors 90 golf courses with 3.2M rounds of golf 
played annually, 50 mini golf courses

157,000 weekly accommodations 
for rent during peak season

Over 200 outlet stores

1,800 full service restaurants Over 20,000 campground 
accommodations

7 live entertainment theaters

https://www.visitmyrtlebeach.com/media/media-resources/press-kits/myrtle-beach-area-fast-

facts/#:~:text=Home%20to%20world%2Dclass%20golf,over%2019%20million%20visitors%20annually.



3,459,803
The number of passengers flying through Myrtle Beach International Airport soared up to nearly 3.5 million 

people in 2022, setting a new record for the airport for the second consecutive year. The airlines providing service 
to & from MYR continue to add routes & flights, making it the fastest growing airport in South Carolina. 
Parking lot and concourse expansions are underway as of summer 2023 to accommodate the influx of leisure 

demand as well as locals traveling. 

https://www.myhorrynews.com/news/myr-sets-record-for-passengers-clear-skies-ahead-for-
2023/article_836202a8-9ce3-11ed-8207-2f2e92893adf.html; https://www.flymyrtlebeach.com/media/

MYR sets record for passengers, clear skies 
ahead for 2023!

https://www.myhorrynews.com/news/myr-sets-record-for-passengers-clear-skies-ahead-for-2023/article_836202a8-9ce3-11ed-8207-2f2e92893adf.html
https://www.flymyrtlebeach.com/media/


OOH Measurement Data Maximizes Delivery  

You can now target more qualified customers due to measured and rated Out-of-
home advertising.  We analyze audience location and how customers engage with 
out of home as they live, move, work, & play. By using anonymous cell phone data, 
we can break down targets by income, gender, ethnicity, spending habits & more. 
Save Money by Minimizing Wasted Exposures!

Impressions measured in the Florence-Myrtle Beach DMA generates 
389,806,798 Million impressions every week! 



Why OOH?
When outdoor is added to your media 
plan…



Low CPM, High ROI

OOH advertising has the reputation of being 
expensive, but it actually offers the lowest 
cost per thousand impressions (CPM) of all 
traditional media. With an average CPM 
of around $5, it's a steal compared to other 
options available.

The Return on Investment (ROI) in OOH 
ads also proves its value. Within the last four 
years, every dollar spent on OOH 
advertising generates $5.97 in product 
sales—a higher ROI than radio, print and 
digital.

https://www.google.com/search?rlz=1C1CHBD_enUS792US792&q=What+is+the+ROI+of+out+of+home+advertising%3F&s
a=X&ved=2ahUKEwiaj73Iz679AhXNRjABHeAFDJEQzmd6BAgdEAU



U.S. Major Media CPM Comparison Confirms Superior 
Value of OOH

https://drive.google.com/file/d/1W
B6EvrXDzJUFA0IkQhrQUVQIenowN
s1V/view



OOH Ads Amplify All Media Plans – Boosts 
Search ROI Significantly

OOH boosts the ROI of Search Campaign Investment by 40%. Almost all consumers 

have a mobile device in tow when they’re away from home, so OOH serves as a natural 
prompt to drive mobile activation.  We are BIG screens driving consumers to small ones.

In addition to massive reach and an oversized, “unskippable” presence, OOH engages 
consumers in real life as they go about living, working & playing.  Our inherent ability to 
intercept consumers when they are most inclined to act or purchase makes OOH so 
valuable.

2022 OAAA Discover OOH Trends & Research , Benchmarketing



Social Media + OOH = Dynamic Duo
Users are noticing photos of OOH ads posted on their social media platforms, proving that 
OOH ads boost brand engagement on other channels.  Those that noticed OOH ads in their 
feeds were more likely to engage with the company online:

48% visited the website

36% searched for the company

35% read reviews

35% asked family & friends about the company

https://www.adomni.com/cms/prepare-for-holiday-shopping-and-travel-
surge-with-dooh



OOH Ad Notice at Record Levels Amplifying All Media 
Plans 

OOH produces the HIGHEST levels of 
consumer recall vs other media channels.

86% Consumer recall for bulletin billboards

85% of consumers find OOH ads useful & catch 

consumers’ attention during daily travel.

84%  Consumer recall for digital billboards.

chrome-extension://efaidnbmnnnibpcajpcglclefindmkaj/https://oaaa.org/wp-content/uploads/2023/01/2022-Annual-Report-Final-1.pdf?utm_medium=email&_hsmi=242385627&_hsenc=p2ANqtz-_n_JhZ6SAjh0k-
AgP57rhMBVtvJyRQ6vFfKwyQGvRLVU34h2GQCXEwwuWs_HQwnPT7PTnI7lKWg0dS5KsZivJeTXkVo4cAXXYPBgxskcWUacHkrng&utm_content=242385627&utm_source=hs_email ; Solomon partners Study and recall 
comparison analysis



Digital Media Grows, But Audiences Continue to 
Fragment 

https://www.profgalloway.com/elephants-in-the-room/ ; https://www.cnbc.com/2017/02/16/sixty-five-percent-of-people-skip-online-
video-ads-heres-what-to-do.html ; https://adage.com/article/sharethrough/reaching-consumers-video-interruptibility-myth/313945

65% of people skip online video advertising and they do so as soon as they get the chance. 

The move away from the use of cookies and Mobile ad IDs is having a significant impact on digital 
media. 

75% of consumers are opting not to have their online behavior tracked in iOS apps.

87% of TV audiences are easily distracted by other screens or they’re skipping ads. 

https://www.profgalloway.com/elephants-in-the-room/
https://www.cnbc.com/2017/02/16/sixty-five-percent-of-people-skip-online-video-ads-heres-what-to-do.html
https://adage.com/article/sharethrough/reaching-consumers-video-interruptibility-myth/313945


Consumer Concerns with Digital Media

The Harris poll



OOH Media in the Post Cookie Marketing World

https://www.emcoutdoor.com/blog/2021/10/out-of-home-media-in-the-post-cookie-marketing-world/; 
https://www.chicagobooth.edu/review/without-cookies-online-advertisers-have-piece-together-crumbs 

• Cookies are tags from websites that live on a person’s 
computer/internet-capable devices. For example, when 
you search for shoes online, the search page & sites 
you visit leave cookies that can be collected to tell a 
company (like Zappos) that you’d be a good target for 
an ad.

• Third-party companies can collect cookie data to see a 
person’s browsing history then use data linking 
strategies to cross reference identifying features & 
complete a user profile. 

• Third-party cookies used to be an essential part of 
digital marketing campaigns. Google & Apple now give 
consumers more privacy by allowing them to opt in or 
out of this technology.

• As third-party cookies are disappearing, marketers are 
looking for new targeting opportunities, shifting their 
investments to external channels like OOH advertising.

https://www.emcoutdoor.com/blog/2021/10/out-of-home-media-in-the-post-cookie-marketing-world/


OOH is the only traditional media that continues to grow.        
The top OOH advertisers in 2022 include:



*Source: Magna Global’s Media Economy Report 2017; https://www.marketing-
interactive.com/the-top-trends-to-watch-in-ooh/
https://linchpinseo.com/trends-ooh-advertising-industry/
https://www.grandviewresearch.com/industry-analysis/digital-out-of-home-
advertising-market-report

https://www.marketing-interactive.com/the-top-trends-to-watch-in-ooh/
https://linchpinseo.com/trends-ooh-advertising-industry/
https://www.grandviewresearch.com/industry-analysis/digital-out-of-home-advertising-market-report


Digital Displays

Our digital network was built for 
maximum engagement, strategically 
located where dwell time delivers a 
captive audience, influencing the 
consumer where purchases are 

made.



Dynamic Content on Digital Displays

Conditional Triggers
Using data sources such as RSS feeds, 

we can determine which creative to 
feature traffic, weather & time of day.

Social Integration
We can incorporate social media content, QR 
codes & reformat/repost from social media 

outlets.

Live Updates
Through RSS feeds, we can update sports 

scores, breaking news & more.



Benefits of Bulletins

NOT JUST A GREAT
BIG SLIP AND SLIDE!

o 24 hour street presence
o Big, bold existence in the market
o Ability to add extensions & embellishments 
o Total market Coverage available
o Great for branding & call to action 

campaigns 
o Target Audience – where they live, work & 

play
o Exclusivity of message, large size & 

dynamic colors



Coastal Outdoor Doesn’t Just Sell Advertising Space

We are strategic partners to business owners & to our community. Working day to day, week to week and month to 
month, we strive to make businesses & organizations grow, emanate messaging that is impactful, and communicate 
what you have to say through Out-of-Home Advertising. Your story is ours, and we are here to extend your outdoor 
voice! 

We have donated hundreds of thousands of dollars of advertising space to organizations & charities in need within 
Horry & Georgetown Counties & nationally. We are honored to share how our contribution has helped to fundraise, 
recognize & bring awareness for so many good causes.

Horry County Literacy Council

All4Paws Animal Rescue

Help4Kids

SOS Care

Meals On Wheels of Horry & 
Georgetown County

Boys & Girls Club of MB  

Alzheimer’s Association

Urgent Blood Drives 

Relief Funds

Beach Ball Classics 

Grand Strand Miracle League

Humane Society

Various Churches

Autism Awareness

See full list @ 
www.coastaloutdooradvertising.com/giving-
back/



Client Testimonials
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We pride ourselves on keeping up with new 
marketing ideas, industry trends, and 

competitive intelligence.  We help businesses 
generate customer growth and we welcome the 

opportunity to partner with you!


